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Art in Industry
By DONALD R. DOHNER, Director of Art Engineering
Dept., Westinghouse Co.
MAN CRAVES beauty; this is a truism. Since earliesttimes man has adorned himself and fashioned tools
and objects of everyday use to please the eye.
Probably man's desire for the beautiful came as a result
of his intimate contact with nature, but whether or not this
is true, he soon learned to incorporate into his every-day
life qualities of beauty which satisfied himself and others.
This development of the ability to create beauty is called
Art. Thus we see that Art is man's attempt to express
himself in any medium, honestly, in an orderly and beau-
tiful manner.
Beauty is essentially an attribute of the innate qualities
of any structural design. In order to be beautiful, a build-
ing, a machine, or a statue must have the elements of grace,
symmetry, and simplicity. Also, the design must be well
adapted to the medium in which it is expressed. Thus,
stone requires different treatment than metal, etc.
The machine era has brought about a striking change in
craftsmanship. The worker has lost the pride of creation
and individuality. He has lost the ambition to improve
his work and to set a higher goal for himself. The artisan
has now become a mere machine tender. The machine is
rapid, impersonal, and efficient. If a manufactured article
is useful, the machine cares nothing of its beauty.
The flooding of the world with manufactured articles
caused the conventional artist to retrench himself in con-
sideration of the art of antiquity. However, Art was
called upon to play an important part in industry. Mere
mechanical perfection proved to possess an insufficient sales
appeal. People were beginning to realize that Art can be
made an every day affair, that it is for the many, not the
few. The leaders in the field of advertising were quick
to realize this fact, and prove to the manufacturer that
when you appeal to the eye, you loosen the purse strings.
Life itself has changed in this new age; the tempo has
quickened, the horizons widened. The machine is pro-
ducing a new Art—Modern Art. This new Art cries out
for freshness, directness of effort, and fitness of the unit to
the materials and given purpose.
The young artist must realize that Art, to be successful,
must be adapted to our manner of living. Mere imitation
of the classical works is found to be insipid and unsatis-
fying. Modern works must be creative rather than deriv-
ative. It behooves the artist and the engineer to co-oper-
ate and to realize that the only Art that is vital is the Art
that grows out of, and is related to, our lives, our needs,
our materials, and our methods of doing things.
It is well for a man to respect his own vocation what-
ever it is, and to think himself bound to uphold it, and to
claim for it the respect it deserves.—Dickens.
# * # *
You may be as orthodox as the devil, and as wicked.—
John Wesley.
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